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“IF YOU WANT SOMEONE TO REMEMBER YOUR MESSAGE -
IN A PRESENTATION, AN ARTICLE, OR A REPORT-
TELL THEM A STORY.

..AND USE VISUALS TO ADD A COMPONENT TO
STORYTELLING THAT TEXT CANNQOT: SPEED.”

—RACHEL GILLETT, FAST COMPANY



FACTS & NUMBERS

90% of information sent to the brain
s visual.

40% of people respond better to visual

WE LIVEIN A information.
VISUAL WORLD

The average person reads only 20% of
text on a reqular webpage.

80% of people would prefer to watch a
video than to read.



Tweets with images are 94% more likely
to be retweeted than tweets without.

Infographics are "liked" and shared 3X
more than any other type of content.

Using the word “video” in an email
subject line boosts open rates by 19%.

By 2019, global internet traffic from videos
will make up 80% of all internet traffic.

FACTS & NUMBERS

WE LIVEIN A
VISUAL WORLD



SOCIAL MEDIA TRENDS IN 2016
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SOCIAL MEDIA TRENDS FOR 2017

1 2 4

Visual content Instant Live video is Trust and
storytelling (main)streaming Reliability
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SICLANINEINCY Build your story first, then define which layouts and graphics
IN 2017 will best help visualize your message
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“The time has come now to turn our backs on
4 the old world. Following the liberation of classes and
mankind as a whole and its every single member. ~

Fill your social feeds with unique MBI aaKING S9A o et G

graphics, such as quotes from COMMUNICATIONS OFFICER R P

well known thinkers and

illustrations to your publications.
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STORYTELLING

IN 2017

Explain complex data with
infographics

A combination of graphics and
facts/data are easy to share and
bring a lot of traffic.
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TOWARDS EUROPEAN DEFENCE

EUROPEAN FEDERALISTS' PROPOSALS

PERMANENT STRUCTURED
COOPERATION

A Permanent Structured Cooperation, as provided in
the Lisbon Treaty, should be established to enable
the group of EU Member States willing to proceed
with closer defence integration to do so.

& Union of European Federmi sts (UEF} | www.ederalists o | Docember 2016

EUROPEAN MILITARY
HEADQUARTER

tatig Bartegrenps

an foroes engaged

EUROPEAN PERMANENT
MILITARY FORCES

EURDPEAN FUND
FOR DEFENCE

) | wwewederaists e | Dacember 2016

Build your story first, then define which layouts and graphics
will best help visualize your message

ENHANCED POLITICAL UNION

WITHIN LISBON TREATY WITH TREATY CHANGE

v v

The dacision-making process in the
Council should shift fram unanimity
10 quaified majority vabng

A Counci configuration of Defence
Mirigters shouki be crealed and
chaimd by the High Representative

Upgrading tha Europaan Padiamant
subcommittae cn Sacurity and
Defence to a fuly-fodged committee

matters on an equal faoting with tha
Coural

Tha European Commissian should
asume 3 greater exscutive role
suldng around tha role of the
Hgh Reprasantatie

© Union of European Fedecalists (UEF) | wwwiederaliste.eu | December 2018




SICLANINEINCY Build your story first, then define which layouts and graphics
IN 2017 will best help visualize your message

European Federalists at Weller Our countries Credet, Flemonia,
and Zollamt border 1950 Castiban and Bourgundy...

Tell your stories with powerful videos

Whatever your ultimate communication
goal ISI InC|Ud|ng Some form Of Vldeo 64 years since the Congress of XXl UEF European Congress,
content in your 2017 strategy is smart. o s S e —
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EUROPEAN FEDERALISTS ON

THE FUTURE of

FlI EFINANCES
0:40

European Federalists on the UEF France Ever wondered what the Mario Soares, a European
Future of EU Finances #MarchForEurope2017... European Federalists are... Federalist!
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DOES AND DON'TS OF MOST
COMMON SOCIAL MEDIA

DOES AND DON'TS OF MOST
COMMON SOCIAL MEDIA



FACEBOOK

Largest social media community
with 2 billion users
Millennials effect

Video content explosion (8 billion videos
watched per day)

Facebook Live: is Facebook becoming a TV
channel?

VR technology impact
Fake news & Filter bubble

Analytics & advertisement




TWITTER

328 million users

Dying or alive?

Twitter Videos: 9X more engagement; shorter
formats

Periscope Vs. Facebook Live
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INSTAGRAM/SNAPCHAT

Growing (young) community
Snapchat - 250 million
Instagram - 700 million

Instagram Stories vs. Snaps
Facebook & Instagram

Instagram Live/ Hashtags / Hyperlapse /
Boomerang

Snapchat Bitmoji / Peers

<

‘@’ instagram

® 1,259,196 likes

instagram Three years ago, Paulo del Valle




YOUTUBE

1.5 billion users

YouTube Live and Digital TV shift (original shows)
More than 1 billion unique visitors a month

Has made stars out of everyday people

What strategy?
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BECAUSE STORYTELLING,
AND VISUAL STORYTELLING,

WAS PUT IN THE |

ANDS OF EVERYBODY,

WE HAVE ALL NOW BECOME STORYTELLERS.

—LEVAR BURTON
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WHAT STORY DO YOU
WANT TO TELL?




PRACTICAL TASK

In a group of 2-3, based on a resolution in your folder, create a short strategy for
a social media post:

= Define your main message and outline a framework of points you need to tell your story
= Set your target audiences
= Choose the most effective social media platform

= Decide on one form of visual post that would be the most appropriate to carry the
message and reach the biggest engagement (explain why?)
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SOCIAL MEDIA

STORYTELLING IN 2017
THANK YOU!



