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How to use communication as a tool for 
achieving political goals?

Communication ≠ information

Objectives

Audience

Messages

Tools

Plan
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Achieving political goals

Objective

Audience

Messages

Tools

Plan

Provoke change by gaining support for your cause

What’s your cause?

What is the change you are trying to achieve?
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#MarchforEurope2017
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Comprehensive and strategically phased description of the 
different communication actions to be implemented to reach a 

political objective
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Actions

Interm. 
goals

Audience

Final goal
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• Mobilise your basis

• Reach out to close circles

• Expand

• Consolidate
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Objectives
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Mobilise your basis

Make sure everybody is in line and promote ownership
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Reach out to close circles

Go out to the world and use your contacts book
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Use multipliers
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Objectives

Audience

Messages

Tools

Plan

Expand

Use multipliers

« I will not attend the official celebrations of the 
60th anniversary of the Treaty of Rome. Instead I 
will be marching in the streets of Rome with
thousands of citizens who ask for a better Europe! »
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Objectives
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Messages

Tools

Plan

Consolidate

Build on your achievements and involve your audience
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Consolidate

Build on your achievements and involve your audience



Conclusions

Dos

• State a clear message and a clear objective

• Know and segment your audiences

• Adapt your tools and messages to your audiences

• Identify your resources

• Build a coherent and branded set of tools

• Phase your actions according to benchmarks and deadlines

• Adapt to the political environment
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Conclusions

Don’ts

• Don’t lose track of your stats

• Don’t do everything your-self

• Don’t lose ownership of your project

• Don’t under/over-estimate the impact of your campaign
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UEF European Secretariat
secretariat@federalists.eu
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